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Di r e c t - To - H o m e
(DTH) service is a

digital satellite service
that provides television
services direct to sub-
scribers anywhere in the
country. It is an en-
crypted transmission
that travels to the con-
sumer directly through
a satellite. DTH trans-
mission is received directly by the consumer
at his end through a small dish antenna. The
encrypted transmission is decoded set top
box. Due to digital compression techniques,
many more niche channels are available

than cannot be provided by
cable operators This kind
of  transmission is particu-
larly valuable in remote
and difficult to reach areas
where cable and in many
cases, terrestrial television
services are poor or nonex-
istent.   . 

DTH also offers digital
quality signals which do

not degrade the picture or sound quality. It
also offers interactive channels and program
guides with customers having the choice to
block out programmes which they consider
undesirable.

Martin Luther King, Sr (Decem-
ber 19, 1899-November 11,

1984) was a Baptist pastor, mission-
ary, and an early leader in the Ameri-
can Civil Rights Movement. He was
also the father of  Martin Luther King
Jr. King Sr led the Ebenezer Baptist
Church in Atlanta, Georgia and be-
came a leader of  the civil rights movement, as the
head of  the NAACP chapter in Atlanta and of
the Civic and Political League. He encouraged his
son to become active in the movement.

King was a member of  the Baptist Church and
decided to become a preacher after being inspired

by ministers who were prepared to
stand up for racial equality. He left
Stockbridge for Atlanta, where his sis-
ter Woodie was boarding with Rev-
erend A.D. Williams, then pastor of
the Ebenezer Baptist Church. He at-
tended Dillard University for a two
year degree. After King started court-

ing Williams' daughter, Alberta, her family en-
couraged him to finish his education and to
become a preacher. King completed his high
school education at Bryant Preparatory School,
and began to preach in several black churches in
Atlanta.
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WORDY WORLD

1. torpedo, 2. Uruguay, 3. v-shaped, 4. Venice, Italy, 5. appear, 6. Costa Rica
7. fake, 8. polaris, 9. 6. Numbers in each row add up to 26.

10. The short straw

1 Which is a submarine missile?
a) dart b) arrow
c) torpedo

2 Montevideo is the capital of  which
South American country?

a) Paraguay b) Uruguay
c) Nicaragua

3 What is the shape of  a wedge?
a) s-shaped b) v-shaped
c) i-shaped

4 Where would you find a gondola?
a) Venice, Italy b) Verdun, France
c) Vicennes, Indiana

5 What's the same as to come into

sight?
a) appear b) vanish
c) depart

6 San Jose is the capital of  which
country?

a) Costa Rica b) Honduras
c) Bolivia

7 What's the opposite of  authentic?
a) true b) fake
c) genuine

8 Which isn't another term for the
North Star?

a) Orion b) lodestar
c) polaris

9 Which number finishes this grid?

10 Solve this rebus:

BE THE YOUNG
HANS   CAMPUS 

CORRESPONDENT
In school/college and
raring to tell us about
the happenings at
your campus?  Regis-
ter yourself as Cam-
pus Correspondent
and update everyone
about your institute.
Write in your name, in-
stitute’s name, photo-
graph to
younghans@hmtv.in
and you get a chance
to see yourself and
your writing in Young
Hans. Or write to
Young Hans,  The Hans
India, HMTV Building,
Anupuram, Dr AS Rao
Nagar,Hyderabad - 62 

Lagniappe
\LAN-yap\
DEFINITION
noun : a small gift given to a
customer by a merchant at
the time of  a purchase;
broadly : something given or
obtained gratuitously or by
way of  good measure

EXAMPLES
"That type of  service was
common in the country stores
and small businesses I dealt
with when growing up. At a
little grocery and feed store
near my home, I even got
lagniappedropped from the
candy counter into my bag as
a boy." — From an article by
Bob Anderson in The Advo-
cate (Baton Rouge,
Louisiana), November 7,
2012
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About 97 per
cent of water

on earth is 
undrinkable

SHEHRE BANU

You dreamt of  this po-
sition lifelong and fi-
nally you get a call for

an interview for that job. You
are in jitters and anxious
about it. You are also ex-
tremely confused as to how to
prepare and perform in the
interview. You have only one
chance to impress the inter-
viewer.  

Suggests Dean Ball, re-
gional managing director at
Michael Page, International,
“First impressions are impor-
tant, so definitely take time to
think about your appearance.
However, most interviews
last for about an hour so you
need to be prepared for the
other 59 minutes as well.”
According to Lee, a career
strategist and author of  some
renowned books on interview
skills, “How you speak, how
you enter the room, and how
comfortable you look are re-
ally important." A psycholog-
ical research shows that
people form opinions about
your personality and intelli-
gence in the first 30 seconds
of  the interview. But says
Juzar, assistant manager from
Franklin Templeton that, “If
the candidate has the neces-
sary skills that the role re-
quires and if  it is not a client
facing one then looks, dress-
ing and a low profile doesn’t
matter much.” And what
about assessing their skills?
He says, “To measure the an-
alytical skills, I mainly pro-
ceed by giving the candidates
case studies.” But one should
not forget that interviewers

are all very different, so have
your radar on when you go
in.

Interviewers often ask odd
questions to ascertain a can-
didate's ability and personal-
ity. I am sure many of  us have
never given a thought to ‘why
manholes are round’ or ‘how
to fit an elephant into a
fridge’ or ‘what colour repre-
sents your personality the
best’! Some of  the candidates
are unsure of  such questions
and some jobseekers might
panic, or get confused or
some even might revolt and
challenge the interviewer for
asking such irrelevant ques-
tions. But all this might lead
in losing a dream job. There-
fore, sometimes such ques-

tions which are unnerving
and are totally unrelated to
your role, might be asked, but
then it is always advisable to
be ready to answer them, be-
cause it maybe a question to
check your personality, sense
of  humor, creativity or lateral
thinking ability. 

Michael Page Interna-
tional, one of  the world’s
best-known and well-re-
spected professional recruit-
ment consultancies advices to
get a friend to ask weird, un-
expected questions for which
maybe even she does not have
an obvious answer. The im-
portant thing is to demon-
strate creativity, logical
thinking and an ability to
confidently make decisions

on the spot without getting
flustered. For example, if  the
candidate is asked a question,
“Approximately how many
people in the city go out for
dinner every day? How much
cash is in my wallet? (Morgan
Stanley's hedge fund PDT).”
These may be the weirdest
questions and which may not
be related to the role, but
these definitely are giving you
a chance to show off  your
ability to navigate your way
through various situations
without losing your cool.
Shreya from Google India
says that, “I ask questions to
gauge the thought process of
the candidate, for example:
How many bricks can fit in
this room? This question is
based on numbers but I don’t
exactly bother much about
the area analysis and the
numbers but mainly how the
candidate proceeds with his
thoughts.” Maybe such ques-
tions are to test how you re-
spond to questioning of  your
answer and not your answer.
Says Dean Ball, regional
managing director at Michael
Page, “Weird interview ques-
tions provide a moment of
light-heartedness in an other-
wise formal situation. It
should be embraced by candi-
dates as a chance to show
their originality, creativity,
how they apply logic and
their sense of  humour.” But
says Soumil Shah from Bha-
vans Degree College that,
“Auditing, tax and accounts
related roles do not have
stress interviews, whatever
the company, whether it is
Delloite or Nalin Shah &

Company. The interview ba-
sically consists of  three
rounds, Aptitude Test, Gen-
eral Knowledge and the per-
sonal interview wherein
questions asked are very
much related to the role.

Dean Ball further suggests
that, another important key
to a successful interview
preparation would be to thor-
oughly research about the or-
ganisation you are applying
to. Most of  the recruiters are
generally disappointed with
the candidate demonstrating
a lack of  knowledge about
their organisation. To them it
means you lack interest. Use
the information intelligently
and demonstrate an under-
standing of  what it all means
for you as a prospective em-
ployee, what the challenges
would be and the skills and
attributes you'll need to make
a positive contribution.

Also important is to learn
to be flexible in the room
and twist the performance to
play to different situations,
because even with all of  the
right preparation you can
never predict how the inter-
view might go. Adapting to
the circumstances, ask your-
self: Do I need to supply bet-
ter answers? Do I need to
work on my tone? Do I need
to just shut up? "A lot of  in-
terviewers like to hear them-
selves talk and you should be
willing to let them," says
Lee. 

And lastly demonstrate re-
liability, punctuality and for-
ward planning by getting
there on time, and then you
have won it straight away. 

Rehearse your
interview session
Appearance, skills, attitude, knowledge and more are required to crack the 
interview of your dream job. A mock interview session with a friend helps to work
on areas in which you need proficiencey

Students of second year MA Mass Communications, St Francis Degree College For Women,
Hyderabad, dance with the artisans on their field trip to Cheriyal 

Meaningful picnic
idea for students 
Trips to water parks, movie theaters and re-
sorts are passe. Here is a hatke picnic idea
which offers learning along with fun    
PRATIMA SHANTAVEERESH

For school and college students, Decem-
ber is a month of  fun and excitement.

Why not? After all, they playfully head to
a picnic spot. Often the chosen spot is a
water park or a beach or some garden or re-
sorts. But hey, isn’t going to similar places
each year gets a tad boring? 

Here is a hatke picnic idea, which offers
learning along with fun.    

Tharuni, an NGO whose aim is to em-
power adolescent girls, women and the
aged has taken an initiative to make your
picnic more joyful, knowledgeable and
memorable. The NGO has named the proj-
ect as ‘Rural Tourism Project’. The motto
of  this project is ‘To alleviate poverty by en-
couraging local and rural at art and to cre-
ate livelihood for artisans’. 

The organisation is planned in such a
way that the trip not only becomes an edu-
cational tour, but also adds to their knowl-
edge about the hidden art in the villages of
the state. The idea also encourages the
dying arts of  the state. The villages they
have covered are Cheriyal which is known
for scroll paintings, saw dust masks, dolls;
Pembarti, poupular for its sheet metal brass
engraving and brass artifacts; and Bach-
napet which is famous for ikkat and tie &

dye Sarees. Dr Mamatha, who heads the
NGO says, “These villages are enriched
with art, but with passing time the impor-
tance that was once given to these arts has
been reducing. The artisans do not receive
as many orders as they used to before. The
village which once had around 400 artisan
families now has only four staying there.
They are forced to migrate to cities to earn
their livelihood. If  the students, instead of
visiting water parks or similar places, visit
these villages, it will increase their knowl-
edge. They can learn the art through semi-
nars conducted during the trip. At the same
time, it will help the artisans in selling their
works.”

The other villages the NGO plans to in-
clude in the itinerary are Komuravelli, fa-
mous for Sri Mallikarjuna Swamy
Devasthanam; Mahavir Jain Temple;
Someshwara Temple and Museum at
Kolanupaka. The itinerary is designed in
two ways – the students can either plan for
one-day trip or can stay back for one more
day. Halting in the village for more than a
day will help students learn more forms of
art.  The food and accommodation are pro-
vided by the NGO, for which the students
have to pay a minimal amount.

So, excited about visiting the new picnic
spot?   Ph: 9849418592/ 897806606


